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1. Presentation

The subject Social Action Strategies is a trimester course composed of three modules:
- Module 1. Critical approaches to communication
- Module 2. Critical analysis of socially-oriented communication: case studies
- Module 3. Social action strategies: project creation, implementation and evaluation

In the first module we explore awareness, power structures, imaginaries, representations and
systemic oppressions from a critical stance. In the second module, we apply the acquired
theoretical approaches from the first module to analyze what is being done today around the
globe in terms of communication for social action. In the third module we use the theoretical
and practical knowledge from the first modules to create new approaches and projects
according to student interests.

The objective of the course is to achieve high levels of awareness about the self, and about
the self in relation to the profession and to local and global contexts, based on diversity
framed models of perception. In order to pursue this aim, we use experimental methodologies
at theoretical, practical and pedagogical levels, including consensual evaluation methods and
service-learning oriented projects.

2. Skills to be achieved

Theoretical and practical knowledge of the elements, forms and processes of advertising
languages and other forms of communication, using a diversity of spoken and visual
languages.



Knowledge of ethics and professional ethics of advertising and public relations as well as its
legal system, affecting both the practice and ethical conduct that should govern the work of
the professional.

Knowledge and study of psychosocial, cognitive and emotional processes of communication.
Knowledge of the design and development of strategies and applications of persuasive
communication policies in public and private institutions and companies, studying the
methodology to analyze the corporate state, audit and evaluate it by designing a specific

strategy.

Capacity and ability to establish a communication plan: set the communication objectives,
define the target audience, develop strategies and control the communications budget.

Ability to assume leadership in projects that require human resources and of any other nature,
managing them efficiently and assuming the principles of social responsibility.

Ability to understand and interpret the environment and adapt to change.

Knowledge of economic, psychosocial, cultural and demographic environments that enables
peoples and institutions to interact with society.

Capacity for creativity and innovation: capacity to evolve into the unknown, based on a solid
understanding of the current situations.

Ability to adapt to organizational objectives: opportunity to be part of the management teams
(understood in the broad sense including entrepreneurial and institutional activities and
nonprofit), and adapt to their culture, making them compatible and synergic.

Ability to relate to people and the environment without losing autonomy, identities and values.
Ability to work in a team and to develop personally through oral and written communication.
Capacity of insight, ingenuity and creativity to enable effective solutions to new problems.

Capacity for analysis, synthesis and critical judgment.

Ability to act freely and responsibly, assuming ethical standards, values and principles
consistently.

3. Contents



Module 1. Critical approaches to communication

e Awareness, power structures and communication

O O O O

Deep Democracy
Cultural structures
Power Structures
Dialogic structures

e FEthical and aesthetic communication: imaginaries, representations and systemic
oppressions

O O O O O O

Genders, feminisms and sexualities

Intercultural diversity

Global vs. glocal

Human rights

Sustainable development

Social innovation, new ICTs and local media

Local development, citizen participation and social networks

Module 2. Critical analysis of socially-oriented communication: case studies

NGO’s

Corporate Social Responsibility and Multi-stakeholder initiatives
Social movements (1)

Social movements (ll)

Module 3. Social action strategies: project creation, implementation and evaluation

e Concepts and evolution of Development Communication and Participatory
Development Communication (PDC)

O

The diffusionist model, the knowledge transfer model and the participatory
model

Development communication in International Cooperation

Development communication in Decentralized Cooperation

PDC, alternative communication and communication for social change: PDC in
the global north

e Project creation, implementation, and evaluation

O

@)
o
@)

Participatory action-research and PDC: research/society approach
Types of PDC projects

Participation tools

Assessment Phase



o Strategy Design Phase: The Logical Framework Approach and the
Communication Plan

Alternative Planning Models

Implementation Phase

Evaluation Phase: indicators

Writing-up of relevant documents

O O O O

4. Evaluation

4.1. Minimum requirements to pass

To pass the subject the student must attend a minimum of 10 classes throughout the
trimester. Final projects will not be subject to evaluation if this requirement is not fulfilled by
the student.

Each and every one of the three evaluation components must be passed:
e Minimum class attendance
e Final Group Project
e Final Individual Project

The minimum class attendance component is not recoverable, therefore, late project
turn-ins or project do-overs will only be accepted if this component has been covered by the
student. Project do-overs will only be allowed if the first time through the student does not
receive a passing grade for this component (5 out of 10 or higher). Project do-overs and late
turn-ins will be graded below their initial weight as indicated in the table below.

Only in special cases, such as absences due to sickness or Erasmus outside Barcelona (or
other exchange programs), students will be allowed to cover class attendance with a set of
tasks that will be assigned in accordance to each specific case. The grade given for these
tasks will replace the attendance grade in case of absence until attendance is possible by the
student.

4.2. Evaluation

Evaluation Characteristics Evaluation Criteria Weight | Recovery Recovery
Component Weight
Class Attendance. For Full grade will be given in case of 40% No
Attendance extra credit, either one of the following scenarios:

students might The student has attended 100% of the

choose to develop classes.




additional activities | The student has attended at least the
that will be detailed | minimum required number of classes
at the beginning of and has done enough extra credit

the subject. work to cover for the absences.
Final Group Group project. Details will be given in class. 40% Yes 30%
Project
Final Individual Design of a free Details will be given in class. 20% Yes 15%
Project piece addressing a

social problem.

4.3. Self-evaluation

Students are expected to complete a self-evaluation which will be a deciding factor in the final
grade. The self-evaluation can be done written, orally or both. Further detail will be given in
class.
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5.2. Other Resources

Both the students and the teachers will decide together other useful resources, such as
articles, presentations, portfolios, videos, interviews and any other online or offline source or
tool that might be helpful to complement and develop the skills and concepts acquired
throughout the trimester.

6. Methodology

For in class work we will use seminars, dialogic sessions, open classes and project
workshops.

For out of class work we will use collaborative notes and personal learning environments,
readings, the Moodle in Aula Global and tutoring (upon student requests).

For project development we will use action research and service learning.

Other methodologies suggested by the students are welcome.
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7. Class Calendar

Class Date In class activities Out of class activities
(aprox. 40 hours) (between 60 and 85 hours)
07/04 Introduction Readings + collaborative

notes

Module 1. Critical

approaches to communication: basic concepts

09/04 Seminar: Awareness, power Readings + collaborative
structures and notes
communication

14/04 Seminar: Ethical and Readings + collaborative

aesthetic communication: notes
imaginaries, representations
and systemic oppressions
16/04 Dialogic sessions Final Individual and Group
Project preparation +
collaborative notes
21/04 Open class Final Individual and Group

Project preparation +
collaborative notes

Module 2. Critical analysis of socially-oriented communication: case studies

28/04 Seminar: Critical analysis of Final Individual and Group
case studies: NGO’s Project preparation +
collaborative notes
30/04 Seminar: Critical analysis of Final Individual and Group
case studies: CSR Project preparation +
collaborative notes
05/05 Seminar: Critical analysis of Final Individual and Group
case studies: Social Project preparation +
movements (l) collaborative notes
07/05 Seminar: Critical analysis of | Final Individual and Group
case studies: Social Project preparation +
movements (Il) collaborative notes
12/05 Open class Final Individual and Group

Project preparation +




collaborative notes

Module 3. Social action strategies: project creation, implementation and evaluation

14/05 Seminar: Concepts and Final Individual and Group
evolution of Development Project preparation +
Communication and collaborative notes
Participatory Development
Communication
19/05 Seminar: Project creation, Final Individual and Group
implementation, and Project preparation +
evaluation (1) collaborative notes
21/05 Seminar: Project creation, Final Individual and Group
implementation, and Project preparation +
evaluation (I1) collaborative notes
26/05 Seminar: Project creation, Final Individual and Group
implementation, and Project preparation +
evaluation () collaborative notes
28/05 Seminar: Project creation, Final Individual and Group
implementation, and Project preparation +
evaluation (1V) collaborative notes
02/06 Open class Final Individual and Group
Project preparation
04/06 Final project workshops Final Individual and Group
Project preparation
09/06 Final project workshops Final Individual and Group
Project preparation
11/06 Final project workshops Final Individual and Group
Project preparation
16/06 Final project workshops Final Individual and Group
Project preparation
17/06 Handing in of Final Individual Project, Self-evaluations and

Final Group Project presentations
16.00 - 18.00H
Room 52.423




