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1. Descriptive information 

●�Course�name: Economic Organizations and Markets 

● Academic�year: 2012-2013  Year�of�study: Second  Quarter: Second 

● Program: ADE/ECO 

● Course�code: 20840   

● Number�of�credits:�ECTS5 

● Hours:�125�

● Teaching�language:�Spanish 

● Teachers: Benito Arruñada, Mircea Epure, Ivette Fuentes, Timo Sohl, Joan 

Tubau 

 

2. Introduction  
“Economic Organizations and Markets” examines the main concepts and theories of 
Organizational Economics at an intermediate level within an integrated framework.  
Its goal is to give students a set of tools to help them analyze business problems, 
take business decisions (especially those related to human resource management), 
and better understand the business environment. 

The course is organized into three blocks: 

 Individual behavior in business and markets. 
 

 The structure and management of individual and divisional incentives. 
 

 The interaction between organizations and their environment, not only 
economic but also political and institutional. 

In order to follow the course, students should have mastered the content of the 
first year courses “Business Economics”, “Microeconomics 1”, “Introduction to 
Economics” and “Introduction to Game Theory”.  In addition, some English 
language readings will be assigned. 

The course is intended to develop students’ independent analytical capacity.  It is 
therefore crucial to study the required readings thoroughly before coming to class, 
to prepare the cases and exercises, and to participate actively in class discussions.  
Seeking out additional information on day-to-day economic and business activities 
and relating it to cases will also count positively in a student’s final evaluation. 
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3. Skills that the course develops  

 

General skills 

 

1. To understand and interpret academic texts in an appropriate and 
reasoned manner. 

2. To be able to justify positions with consistent arguments, as well as to 
defend them publically. 

3. To be able to communicate proficiently, both orally and in writing, in 
either of the two official languages of Catalonia (Catalan and Spanish) to 
expert and non-expert audiences. 

4. To be able to work in teams, actively participating in tasks and 
negotiating until reaching a consensus. 

5. To develop the capacity to reason critically about controversial subjects. 

6. To accept different points of view as a fundamental part of academic life 
and contemporary society, and to be able to put forth views while 
respecting other divergent opinions. 

7. Consolidate habits of self-discipline, self-commitment and rigor in the 
conduct of academic work, its organization and its proper timing. 

8. To have a proactive attitude in exploring often ignored matters, a 
fundamental skill in education and professional life. 

9. To be able to apply acquired knowledge flexibly and creatively to new 
contexts and situations. 

10. To show a sufficient level of knowledge required for professional 
performance. 

11. To use appropriate information in the formulation of proposals and the 
resolution of problems. 

12. To apply economic reasoning to decision-making. 

13. To apply knowledge and appropriate procedures to a range of complex 
situations. 

14. To identify the key factors of a problem. 

15. To demonstrate a critical perspective when faced with diverse situations. 

 

* These skills are the literal translation of general skills G1, G2, G3, G6, G7, G8, 
G9, G10, G11, G13, G17, G18, G20, G21 and G22 specified in the “Memoria 
para la solicitud de verificación de títulos oficiales”. 
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Specific skills 

 

1. The course will enable students to develop their analytical skills to 
analyze organizational decision-making. 

2. The course will enable students to identify the environmental factors of 
the firm, which determine organizational design decisions. 

3. The course will provide methodological tools for the study of 
organizations, in particular of the information economy. 

4. Students will combine case-study methods with reading articles, and 
rigorous empirical analyses. 

 

* These skills are the literal translation of specific skills specified in the “Memoria 
para la solicitud de verificación de títulos oficiales”. 

 
4. Course contents 

 

Block 1. The individual behavior 

Topic 1. New cognitive perspectives  

Topic 2. Business implications of Evolutionary Psychology 

Block 2. The economic organization 

Topic 3. Incentive management  

Topic 4. Delegation and divisionalization 

Block 3. The institutional environment  

Topic 5. The market versus the state 

Topic 6. Institutional support of private contracting  

Topic 7. The role of business in society 
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5. Evaluation 
 

The course is based on continuous student evaluation with an important weight on 
the acquisition of knowledge and skills. 

 

1. The seminar evaluation will account for 30% of the total grade, while the 
exam will account for 70%. To pass the course, both grades—that of the 
exam and seminars—must be at least “Pass” (5 out of 10). 

2. The seminar grade cannot be made up. 

3. Students who fail to pass the final can make it up. The make up will be in 
May and will also account for 70% of the total grade. Which day the make-
up will be will be announced during the course. 

4. Passing grades from either seminar or exams will not carry over into future 
academic years. 

5. There will be no exceptions to these rules. 
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●�Teaching resources:  

- The relevant extracts from the readings will be available in a dossier in OCE, 
along with other potentially relevant chapters and excerpts. 

- Additional materials for each group will be available through Aula Global, 
Moodle or other means. 

 
7. Methodology 
 

The methodology of the course is based on the autonomy of the student, the role of 
the professor as mentor, and systematic and continued work. 

Specifically, students should: 

1. Study the corresponding reading for each topic before it is covered for the 
first time.  (See activity schedule below.) 

2. Read and think about the readings before the classes. 

3. Make a special effort to identify and synthesize the most important aspects 
of each reading. 

4. Ask the professor questions before, during, or after class, not by email. 

5. Attend all classes. 

6. Refrain from using all types of electronic devices, including laptops, during 
classes, and put their mobile phones into silent mode before classes start. 

7. Answer the professors’ questions during lectures and seminars. 

8. Turn in all assigned class exercises before the seminar in which you are 
going to discuss them. 

9. Except in specific circumstances in which you have been told otherwise, 
students should not send emails to professors. 

10. Students shall not enter the classroom once the class has started. 

For their part, professors will: 

1. Go over the main points of each topic in class and resolve doubts and 
questions. 

2. Evaluate the level of understanding and familiarity with the material, asking 
questions in each class to randomly chosen students about readings and 
cases. 

3. Illustrate the application of the theoretical material via exercises and cases. 

4. Indicate in class any additional materials for seminars, and post them on 
Moodle, Aula Global or other media accessible to the students. 
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8. Activity schedule 

 

Week 
Classroom activity 

Session number / type of activity 

Week 1 Session 1: Introduction 

Session 2: Topic 1 

Week 2 Session 1: Topic 1 

Session 2: Topic 1 

Week 3 Session 1: Topic 2 

Session 2: Topic 2 

Session 3: Seminar 

Week 4 Session 1: Topic 2 

Session 2: Topic 3 

Week 5 Session 1: Topic 3 

Session 2: Topic 3 

Session 3: Seminar 

Week 6 Session 1: Topic 4 

Session 2: Topic 4 

Week 7 Session 1: Topic 4 

Session 2: Topic 5 

Session 3: Seminar 

Week 8 Session 1 Topic 5 

Session 2: Topic 6 

Session 3: Seminar 

Week 9 Session 1: Topic 6 

Session 2: Topic 7 

Session 3: Seminar 

Week 10 Session 1: Topic 7 

Session 2: Final issues and questions 

Session 3: Seminar 

 

Reminders 

1. Students must thoroughly study the reading corresponding to each topic 
before the first session in which it will be discussed. 

2. Students must make a special effort to select and synthesize the most 
important ideas from each reading. 

3. Each professor will indicate in class and distribute by different means 
any additional materials for seminars.  


